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MIPRO Electronics Co., Ltd.

Owner : Solomon Chang

Web site : www.mipro.com.tw

Address : 814, Pei-Kang Road, Chiayi, 60096, Taiwan
Tel : 886-5-238 0809

Business [tems

Wireless Microphone Systems, Wireless Portable Public Address Systems, Wireless Tour-Guide Systems,
Antenna Systems

Company Introduction
Founded in Chiayi, Taiwan, by CEO and legendary RF & audio engineer, K. C. Chang. Solomon Chang is the

company president. Corporate headquarters, strategically located in the heart of the city, is housed in an ultra
modern, 7-floor, 13,500-square-meter production and office facility.
MIPRO designs, manufactures and markets professional, high-performance wireless microphone and wireless
portable sound systems via an authorized, strong international network of exclusive distributors and dealers.
The brand “MIPRO” came from two words: MIcrophone PROfessionals.
1995 MIPRO was established in Chiayi, Taiwan
1996  Built an ultra-modern US$3 million worldwide headquarters
1998 ISO-9001 standard certified
Won Taiwan Excellence Award
1999  Established Taipei office and showroom center
2000 Industry’s first ACT (Automatic Channel Targeting) sync technology
2001 Headquarter expansion - 1st time
2006 12,000-square-meter headquarters expansion - 2nd time
Industry’s first encrypted true digital wireless microphone system
2010 Taiwan’s first true condenser handheld microphone
Taiwan’s first true digital wireless tour guide system
“Speak Out Your Love” PA Action Project
2011 Received "First Brand" & "Taiwan Gold Metal Quality Product" awards
2012 Won Taiwan’s National Invention and
Creation Award

Won National Executive Manager Award
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Export Competitiveness

I. Product Innovation
(I) Reverse Thinking with sustained innovative

features and benefits.

—\I.

(IT) Develop numerous industry first functions and
features.

(IIT) Adhere to worldwide telecommunication
regulations and certifications.

II. Quality and Performance

tegh o PSR BT 38 AR ET B 5B SRR AR -
EmPFEZESH  BERIINEF S RIGEE 100 -
MIPRO EmRABEAHBRHIRGT  CEBSFHE
XB TEC EHRMMAMIEZIESR - ERMELEES

(I) High product reliability with strict

manufacturing and quality control standards.

(I) High standard test and measuring instruments

are utilized.

BENTIH - MR RF BBRMAMEERES - ERIISGXEE FCC » BE CE FREERIARLUR LA (1) Computer-aided diagnostic tests ensure consistent quality assurance.
WiE FAEEEEHNBEREHSHNEE MEKERARKSZHERHMLAIEE - MIPRO EEHA E [II.MIPRO, the Original Brand Manufacturer
DEIEAR BN ENRME NN BEE T AEER - (I) Focus on OBM instead of ODM and OEM.

(IT) Proudly Made in Taiwan.
(IIT) MIPRO brand is distributed in 80 countries worldwide.

(IV) Brand management: trade shows, advertisement, press releases, social media marketing and trade

[FRF - MIPRO th# & 7 R RF KM Z E5M > IEKERE « TR - W\ - EE - CD &=
ENBESE—H  AEH TS —BHNERBREEHES  AERKRIHE-LEERBEERNIXERER

BSUET - ERETLUEEL TMIPRO, THER - SF2MT 10 SHERRY - KR ESTHE —
B BENMZEKXE cSCEXBBEXTERTAEHERBELARMZ— - IV. Product Differentiation & Price Position Strategy

(I) Introduced numerous industry’s first technology: ACT (automatic channel targeting) channel set-
up synchronization, color LCD and VFD displays on wireless receivers, innovative wireless mixer

*; lt} fetx g — g ,{t 1/'5 % ?IE }I_ /ﬁ = rE= and interlinking transmitter, digital encryption for secured audio transmission, built-in retractable

5o L - handle and sturdy wheels in portable PA systems for easy portability. "Noise" LED indicator to detect
FHRETHELESE BN REER BEME,  #HhilE "EEMARIFNERERE

interference.
BIERERIEEE ) - tfRBHMMENERE - SARXBIESR > RAHRI=XERL mE R - EXRIE (II) Introduced user-friendly features such as built-in retractable handle and sturdy wheels in big wireless
ZrBERMEEAENREMLSE  BHEE ! portable PA systems for easy portability, modularized receiver and CD/MP3 player modules for easy
Bl ' Z8EFLUBMNE—HNEMREEER » HIEMETHE  £E80E - 0%  HE - EBRHBEN installation and maintenance and built-in wireless volume control for PA system.
—BiLfEE - C¥ e LMABIEER  2EREETCRAEBEML 2 BAERP Rif - BFRE/ (L) Over 100 patents registered in key countries.
BFEME SO THEIAHM - WEANBERBLARANHE - ) roduct nominations i prestige TECand FAR
EREEESE  SHETRAEUNTHRERSBANESR HNSHEBNESNE - £EREL ) D1FE o i o s o gl
EEE BETETBRENEERRERIEEFEERER SOP » LIEMHANRBEBELEESRW  ERSHER products.
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MIPRO Electronics Co., Ltd.

Operation Management
[. Business Philosophy

() Core Values: Innovation, Quality Products, Satisfied Customers
(I) Mission: To manufacture the finest wireless microphone systems with outstanding sound quality.
(TIT) Vision: To become the top wireless microphone brand in Asia and top three brands internationally.

To become a solution provider for wireless microphone applications.

II. Management Philosophy
(I) Focus on product research & development to maintain competiveness.
(IT) Establish lean manufacturing practices and efficient production.

(ITT) Provide excellent customer service, technical support and after sales servicing.

[II.R&D Philosophy
(I) Reverse Thinking by designing innovative high value-added products for professional, commercial and
consumer markets.
(IT) Seasoned engineering team.
(1) Cooperate with customers to develop new products for mainstream and niche markets.

(IV) Encourage innovation.

Enterprise Characteristics

[. MIPRO is Taiwan’s undisputed #1 brand for wireless microphone and a top 5 brands worldwide.

II. MIPRO is Taiwan’s largest manufacturer of wireless microphone and wireless portable public address
systems.

III. Our employees are our most valuable asset.

[V.Company profit-sharing program.

V. Smoke-free environment, education funds, transportation & housing allowances.

VI. Encourage our employees to pursue continuous learning opportunities and support their professional
development.

VII.Corporate Environmental & Social Responsibility.

VIII.Made in Taiwan and hire Taiwanese workers only.
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