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華信水織布實業股份有限公司
負責人：張文獻

網址：www.spunlace.com.tw
地址：103 台北市長安西路 106號 9樓之 1 (辦公室 )、 335 桃園市大溪區石園路 230號 (工廠 )
電話：02-2558-7728

1994年 華信水織布實業有限公司創立
2004年 設立美國分公司Winworld Enterprise Inc. 
2007年 取得 ISO 9001:2000 認證
2011年 成功開發航太等級擦拭布，並成為美國波音

公司合格供應商

 取得行政院環保署不織布產品的第一枚碳足

跡標章

2016年 榮獲美商鄧白氏 Top 1000中小企業菁英獎 
(2022, 2024, 2025 皆獲獎 )

2018年 桃園大溪工廠落成啟用
2019年 取 得 ISO 9001:2015, ISO 14001:2015, ISO 

45001:2015, HACCP 認證
2020年 榮 登 中 華 徵 信 所 TOP 5000 大 型 企 業

(2020~2025連續獲獎 )
2023年 取得 EN13432生物可分解認證
2024年 發布初版企業永續報告書及溫室氣體盤查報

告書

2025年 榮獲第 22屆國家品牌玉山獎傑出企業獎
 通過 Sedex（SMETA）社會責任稽核

企業沿革

水織不織布

主要產品

華信水織布股份有限公司成立於 1994年，專注水織
布生產製造、應用開發與國內外銷售，提供整合製

程技術與專業諮詢的一站式服務。公司結合高端設

備、創新技術與專業團隊，致力為全球客戶提供最

高品質與最具競爭力的解決方案。

創辦團隊深耕不織布產業逾三十年，從三人小團隊

起步，以「誠信為本、謙虛求進、客戶至上」為理念，

親自走訪世界市場，讓「華信」從無名小廠成長為

國際級不織布品牌。

憑藉精湛工藝與靈活產能，產品行銷五大洲超過 40
國，深獲國際客戶信賴。公司以誠信、責任與永續

為核心價值，持續推動產業升級與環境友善製程。

今天的華信水織布，不僅是製造商，更是追求卓越

與創新的團隊，堅持以「Made in Taiwan」的品質
與熱忱，將每一張水織布化為專業與信任的象徵。

企業簡介

① 國際市場與品質實力
 主要出口日本、美國、愛爾蘭、瑞典及韓國等高

出口實績及國際競爭力

① 定期發布企業永續報告書及溫室氣體盤查報告，
依據國際準則揭露 ESG績效與減碳進展，展現永
續治理透明度。 

② 榮獲 Sedex（SMETA）高分認證，全面落實國際倫
理準則，以實際行動維護勞工權益、確保供應鏈

合規運作，展現企業永續承諾。

③ 完善的員工關懷制度，提供健康檢查、團體保險、
子女學費補助、獎助學金、節慶禮金及多元員工

活動，促進身心健康並強化團隊凝聚力。

永續經營

① 榮 獲 ISO 9001、ISO 14001、ISO 45001 與 HACCP 
多項國際認證，展現公司在品質管理、環境保護

與員工安全上的全方位承諾。

② 專注研發創新與產品升級，推動親膚、低碳、可
分解等新世代水織布開發，逐步提升高毛利產品

比重，展現技術領先與永續價值。

③ 定期與客戶召開專案會議，建立高透明度的溝通
機制，確保專案執行效率與交期穩定，同時提升

客戶滿意度與信任度，鞏固長期合作夥伴關係。

④ 全面導入 ERP 系統、雲端平台與電子化資料管理
流程，強化營運彈性、決策效率及整體生產力。

營運管理與績效 1. 從生產線技術起家，客戶多具有知名度，如
知名航空公司及餐飲等，與客戶關係長久，

並隨客戶成長而成長。

2. 公司治理、財務管理及數位轉型等營運管理
均建立良好的管理機制。

3. 產品品質良好，具有創新優勢及競爭力，並
開發可分解材料，取得認證。

綜合評語

標準市場，能穩定成長，展現公司在品質管理與

永續實踐上的專業競爭力。

② 研發與技術優勢
 專注高附加價值領域，如航太擦拭、醫療衛材與

美容美髮用布，具深厚技術基礎與差異化研發能

力，持續以創新滿足國際市場需求。

③ 國際化經營與品牌形象
 採穩健國際化策略，長期參與全球不織布展會，

推動品牌行銷與產品優化，建立高辨識度與信譽，

成為歐美與日本市場的信賴品牌。

④ 永續創新與環保承諾
 以環保創新為核心，持續開發低碳製程與可分解

材料，兼顧產品性能與永續發展，積極布局全球

綠色供應鏈，展現企業社會責任。
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Taiwan Spunlace (Group) Co., Ltd.
Owner：Wen-Hsien Chang
Website：www.spunlace.com.tw
Address：No. 230, Shiyuan Rd., Daxi Dist., Taoyuan 335, Taiwan 
Tel：+886-2-25587728

1994 Taiwan Spunlace (Group) Co., Ltd. was 
established.

1981 Established U.S. subsidiary Winworld Enterprise 
Inc.

2007  Achieved ISO 9001:2000 certification.
2011  Successfully developed aerospace-grade wiping 

cloths and became a qualified supplier for Boeing.
 Received Taiwan EPA's first Carbon Footprint 

Label for nonwoven products.
2016  Honored with the Dun & Bradstreet Top 1000 

Elite SME Award (also awarded in 2022, 2024, 
and 2025).

2018  Completion and inauguration of the Daxi Factory 
in Taoyuan.

2019  Certified for ISO 9001:2015, ISO 14001:2015, ISO 
45001:2015, and HACCP systems.

2020  Ranked in China Credit Information Service's Top 
5000 Enterprises (awarded consecutively from 
2020 to 2025).

2023  Obtained EN13432 Biodegradability Certification.
2024  Published the first Corporate Sustainability 

Report and GHG Inventory Report.
2025  Received the 22nd National Brand Yushan Award 

for Outstanding Enterprise.
 Successfully passed Sedex (SMETA) Social 

Responsibility Audit.

History

Spunlace Non-Woven

Business Items

Founded in 1994, Taiwan Spunlace specializes in 
the production, application development, and global 
distribution of spunlace nonwoven fabrics, offering 
integrated manufacturing technologies and expert 
consulting services. With advanced equipment, innovative 
technologies, and a skilled team, the company delivers 
premium quality and competitive solutions worldwide.

With over 30 years of industry expertise, the founding 
team began as a small group guided by integrity, humility, 
and a customer-first philosophy. From humble beginnings 
to global recognition, Taiwan Spunlace has grown into a 
trusted international nonwoven brand.

Renowned for its craftsmanship, quality consistency, 
and flexible production, its products now reach over 40 
countries across five continents, earning the confidence 
of leading global clients. Committed to integrity, 
responsibility, and sustainability, the company continues 
to drive innovation and eco-friendly manufacturing.

Introduction

① Global Market Reach and Quality Excellence
 Majorly exporting to Japan, the U.S., Ireland, 

Sweden, and South Korea, Taiwan Spunlace 
showcases excellence in quality management and 
sustainable operations.

② R&D and Technical Strength
 Focused on high-value applications such as 

aerospace, medical, and beauty care fabrics, we 
leverage advanced R&D and innovation to meet 
evolving global market needs.

③ Globalization and Brand Recognition
 With a steady global strategy, we participate in 

major nonwoven exhibitions to strengthen our brand 
visibility, innovation, and reputation worldwide.

④ Sustainable Innovation and Environmental 
Commitment

 Sustainability drives our growth through low-
carbon production and biodegradable materials, 
ensuring performance with responsible, eco-friendly 
practices.

Export Competitiveness

① Taiwan Spunlace publishes its Sustainability and 
GHG Inventory Reports, disclosing ESG performance 
and carbon reduction progress in line with 
international standards—reflecting its commitment 
to transparency and responsible governance.

② The company achieved high-score Sedex (SMETA) 
certification, demonstrating compliance with global 
ethical standards. By protecting labor rights and 
ensuring responsible supply chain operations, 
it reinforces a lasting commitment to corporate 
responsibility and sustainability.

③ Through a robust employee care program—
including health checks, insurance, education 
support, and team activities—Taiwan Spunlace 
promotes well-being, unity, and a people-centered 
workplace culture.

Sustainable Management

① Comprehensive Certification and Quality 
Commitment

 Taiwan Spunlace has obtained multiple international 
certifications, including ISO 9001, ISO 14001, ISO 
45001, and HACCP, demonstrating the company's 
comprehensive commitment to quality management, 
environmental protection, and employee safety.

② Innovation-Driven R&D and Product Advancement
 The company focuses on research, innovation, and 

product enhancement, developing new-generation 
spunlace fabrics featuring skin-friendly, low-
carbon, and biodegradable properties. This strategy 
continuously increases the share of high-margin 
products, reinforcing our technological leadership 
and sustainability values.

Operation Performance Management

Today, Taiwan Spunlace is more than a manufacturer—
it is a team driven by excellence and passion, proudly 
representing "Made in Taiwan" and transforming 
every spunlace fabric into a symbol of trust and 
professionalism.

③ Transparent Communication and Customer 
Partnership

 We hold regular project meetings with clients 
to ensure open communication, efficient project 
execution, and stable delivery schedules. This 
proactive approach enhances customer satisfaction 
and trust, strengthening long-term partnerships 
built on reliability and transparency.

④ Digital Transformation and Operational Efficiency
 The company has fully implemented ERP 

systems, cloud-based platforms, and digital data 
management, enhancing operational flexibility, 
decision-making efficiency, and overall productivity 
across the organization.


