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Owner : Chen, Hsin-yi
Website : www.takewayglobal.com/

Ehoma Industrial Corporation

Address : No.17, Guozhong 2nd Rd., Dali Dist., Taichung City 412, Taiwan

Tel - +886-4-24065031

History

1984 Company established.

1997 First relocation to a 2,400 m? factory.

2000 R&D Department established.

2001 Implemented Digiwin ERP system.

2002 Achieved ISO 9001 Certification

2010 Second relocation to a self-owned 5000 m? site.

2014 Founded "TAKEWAY" brand; patented the world's
first clamp-style camera tripod in the U.S.,
entering the photography market.

2015 Mold Department established.

2016 Launched the Parallel Jaw Clamp, entering the
woodworking market and gaining strong global
reviews.

2019 Introduced TAKEWAY Hawk Phone Mount,
entering motorcycle accessories.

2022 Mr. Marco Chuang appointed as General Manager;
company honored three consecutive years with
the Dun & Bradstreet SME Elite Award.

2023 Released wireless-charging TAKEWAY Phone
Mount.

2024 Established Sustainability Department to

promote ESG; purchased adjacent 1,680 m? land

for expansion.
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2025 Plans to invest US$17 million in new
headquarters, smart warehouse, and automated
lines.

Business Items

Clamps, All-Steel Clamps, Woodworking Clamps,
Electronic Fixtures,

Motorcycle Phone Mounts, Outdoor Wireless Charging
Modules

Introduction

Founded in 1984 by Mr. Wen-Ting Chen, EHOMA began
with a "Quality First” philosophy, specializing in all-steel
clamps and expanding into Europe and the U.S., building
a strong OEM foundation. After its 1997 expansion, the
company implemented ERP and ISO 9001, strengthening
R&D and production management.

In 2014, then R&D Manager Marco Chuang created
TAKEWAY brand, launching the world's first patented

"Clampod"”, showcasing Taiwan's innovation. Around the
same time, the company developed the Parallel Jaw

Clamp and other patented clamps, establishing itself as
an “invisible champion™ in global clamp manufacturing.

The 2019 launch of the Hawk Phone Mount extended
Ehoma's reach into the motorcycle market. With one-
hand operation and Maglev Anti-Vibration technology,
the stylish design created a new growth curve. The two
owned brands, EHOMA and TAKEWAY, now reach over
20 countries across Europe, America, Japan, Australia,
enhancing global visibility.

Since 2022, under Mr. Chuang's leadership, Ehoma has
advanced digital transformation and innovation. The
wireless-charging mount expanded into electronics, while
the new Sustainability Department drives ESG progress.
A planned US$1.7 million investment in new headquarters
and a smart factory underscores the company'’s vision to
"Root in Taiwan, Reach the World."

Export Competitiveness

@ Products exported to over 40 countries across five
continents.

(@ OEM partner for numerous global brands; the
world's invisible champion in all-steel clamp sales.

(® Owned brands expanded into the U.S., Japan,
Australia, Canada, Turkey, Singapore, Finland, South
Africa, Poland, Hong Kong, and China.

@ With strong R&D and manufacturing capabilities,
Ehoma meets professional, customized, and
small-batch needs through an integrated
process—from design and tooling to assembly
and packaging—ensuring flexibility and rapid

market response.

Operation Performance Management

(D Transitioned from OEM to a full value chain of
“Design — Manufacturing — Brand Sales”; brand
revenue now exceeds 50%.

@ Innovates continuously, averaging three new
patents annually and accumulating 85 global
patents.

@ Unlike traditional manufacturers, Ehoma
emphasizes product design, patent R&D, marketing,
and brand building for diversification.

@ Expanded from industrial tools into photography,

motorcycle, and 3C accessories, diversifying

markets and mitigating risk.

® Integrated Al for meeting records, material
forecasting, and sales analysis, greatly improving

operational efficiency.

Sustainable Management

@ Governance:
m Integrity-based, innovation-driven, and resilient
in spirit.
(11) Established Sustainability Department to lead
ESG.
(111) All employees completed anti-corruption
training; implemented data and cybersecurity
systems.

@ Environment:
Conducts carbon inventory independently, with
the first product carbon footprint to be completed
by 2025. Product packaging uses recyclable and
reduced-plastic materials, while the new facility
incorporates green building materials and solar
panels to reduce emissions.

@ Society:
Women make up 50% of management; customer
satisfaction 96%. Ehoma and suppliers co-sign a
Code of Conduct. The company contributes through
safety education, product donations, childcare
subsidies, and scholarships—creating a sustainable
and happy workplace.
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