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Topic - Description

Who - Include the name, title, skillset,
and relevant experience for key
contributing members of your team.

What - Please describe your product or
technology, including its Unique Selling
Proposition (USP) and the 4 P's (price,
product, promotion, and place).
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Why - Explain the problem you are
solving and the available market
opportunity. Who are your competitors
and what is your competitive advantage?
What is your target market, both globally
and in the U.S.?
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How - What is your business model?
How do you plan to make money and
scale? What milestones have you
achieved to date (e.g., Intellectual
Property protections, existing customers,
funding obtained, and so on)?
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When/Where - What are your next steps
for growing your business? What are your
plans for U.S. expansion, and what does
the timeline look like?
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Introduction/ Team members/ Key contributions
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ARffac JRE BF A HEE R

Product and solution/ Competitive advantage/

Marketing mix

20%
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Problem being solved/ Market opportunity

20%
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Business Model - profitability plans

20%
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Next Steps - plans for expansion
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Clear, concise presentation, adheres to time limit
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Depth of responses to questions
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