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since 1983 Aurlia Corporation

Owner : Lin, Jung-Kuo
Address : 6F., No.252, Nanyang St., Xizhi Dist., New Taipei City 221,
Taiwan (R.0.C)

Tel : +886-2-26926886

Fax : +886-2-26921896

Recommended by :

Small and Medium Enterprise Credit Guarantee Fund of Taiwan

Business Items :

Tea Party promotion; production, sales and distribution of tea sets and
related products; sales and distribution of tea leaves.

Main Products :

1.The "River Stone" Tea Set - Soul of the Tea Party "Slow & Flow"

2.EASY STEEP POT
3.EXECUTIVE MUG

4 Kettle & Stove

5.8TUDIO CRAFT SERIES
6.Ju Ware Collection Series

HAAEIE MASBISEE
General Manager : Mr. Lin, Jung-Kuo
7.T-Mug Classic Series

8.New Classical Tea Set

BEA I MEH 9.Divan Tea Set
Hodib @ 221%3E T Y L E R ET25255E618 10.Series of Tea

EiE : 02-26926886
{8§E : 02-26921896
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5%5%5} PAfELS : RS EERIE
6. =R RS Lin's Ceramics Studio : A Space For Tea

7.T-Mug%7l| Cultura
8. [REIZEH
9.Divanf#ig 452848

10. R ZEFERT

FE1ELS www.taurlia.com :
A—w www.ateliea-tea.com ﬁ-‘_

T ERHRAFSN
Ateliea Tea : Simple Enjoyment, from Tea
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Aurlia Corporation

{ EJ'JI i )

Tea Party 1€ - /& Slow & Flow
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2013 Design For Asia Award(DFAA) of Hong Kong Design
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J Aurlia Corporation

The Aurlia Corporation was established 30+
years ago by founder Lin Jung-Kuo from a small
studio. It originated from the young man’s observation
and care about the society, plus a little ambition:
“Improving people’s quality of life, starting from the
pots and pans.” Aurlia now owns three brands: Lin’s
Ceramics Studio, Ateliea Tea and Censer & Incense
Series, which are dedicated to the promotion of tea
culture and oriental tea lifestyle. Boasting a 3300 m?
large ceramics workshop, 55 cross-strait retail stores
and more than 1000 international dealer stores, Aurlia
continues to deepen its roots in the ceramic teaware

market, tea culture and creative industry.

At

PE1EYSFIT
Lin's Ceramics Studio's Store
Thirty Years’ Unique Craftsmanship

He, who grew up surrounded by clay, brought
good tea to the world and made people see the beauty
of oriental culture, through Taiwan’s soil.

Since its establishment, Aurlia has taken root
in the Xizhi District of New Taipei City. It has gone
through the ordeals of Typhoon Toraji and Typhoon
Nari, which flooded and damaged all products,
raw materials and workshop equipment, but never
deviated from its path of brand development or
designer’s spirit.

By integrating the R&D, design, production
and sales channel, Aurlia has, over the past 30
years, continued to achieve innovation on the use
of materials for Purion, potteries, porcelains, etc.,
as well as creative designs, such as the Studio Craft

Series, River Stone Tea Set, Purion Tea Set “Heart

HES{EE B Production Line

of Lake Tai-hu”, Executive Mug, Kettle and other
series, which embodied the unique motif of “a
good pot makes a cup of good tea”. It upheld the
corporate philosophy of “creating each piece of
work with artistic sentiment, professionalism and
pragmatic considerations” and the core corporate
value of “integrity and diligence” in carrying on and
passing on traditional workmanship, hoping to play
the role of driving originality in ceramics creation,
communicating the beauty of the tea culture via
creation and design, and continuously promoting the
brand-new oriental tea tasting experience around the

world.

Make the World See the Oriental Tea Culture

The simple gesture of tea serving embodies the
good intention of the tea server.

Aurlia cooperated with the Taiwan External
Trade Development Council at the 2010 Shanghai
Expo for all tea art presentations and tea serving
activities at Taiwan Pavilion, which enabled Aurlia
to demonstrate the tea culture tradition by allowing
visitors to experience it with the five senses.

Aurlia was invited to attend the 2011 Taipei
World Design Expo as a culture creativity vendor
of the innovative tea industry. With “Tea Party” as
the concept, it presented the“classic tea ceremony”,
“avant-garde tea ceremony” and “creative tea
ceremony” during the 9-day exhibition from tea sets
to tea performance, impressing visitors from both

home and abroad.
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In 2012, it setup eight interdisciplinary design
teams (graphics, music, dance, textiles, space,
clothing, utensils and furniture design) by means
of the matchmaking of the Ministry of Culture and
released the composite performance works “Tea
Party: Slow and Flow”, which won the 2013 Taiwan
Cultural & Creative Award. The teaware design
also won the 2013 Golden Pin Design Award of the
Taiwan Design Center, the 2013 Design for Asia
Award (DFAA) of the Hong Kong Design Center and
the 2014 Communication Design Award of German’s
iF Design Awards.

In 2015, we launched the “Tea Party II: In the
Mix” in the Creative EXPO Taiwan, which was an
interdisciplinary tea and wine party intermingled
with creation and culture. The teaware sets from “Tea
Party II: In the Mix” won the Golden Pin Design
Award of the Taiwan Design Center in 2015.

Future Prospect: Pragmatism and Consistency

Lin Jung-Kuo, founder of Aurlia, has been
pondering over the question “How will people see
us in one hundred years and what kind of innovation
can we leave to later generations?” This has also been
our motivation for enterprise innovation. Starting off
from modern tea art and the needs of tea drinkers,
Aurlia has won many design awards at home and
abroad with its practical and artistic teaware. It insists
on a consistent core value, “combine the sensitivity
of the artists with the rationality of businessmen and

lead emerging designers and traditional craftsmen

HEERBEE R ZE A AR 30th Anniversary "Tea Ceremony"”

to face the world market and reflect on the time

significance of the teaware and tea.” Looking into

the future, Aurlia will continue to devote itself to
the passing on and innovation of tea culture, not
only just the teaware, but also the perpetual pursuit
of a fashionable, elegant and beautiful lifestyle that

incorporates tradition into modern living.
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A long-time promoter of tea culture as
a cultural and creative business, LIN's fully
captures the youth market with the value-added
“Tea Party” experience and service. This
revolutionizes the notion of traditional tea art.
In business operations, LIN's combines with
distribution channels and aggressively cultivates
overseas markets to establish a complete market
expansion system. All sales locations create
stable revenue for the company. Also, it smartly
combines physical products with cultural and
creative concepts with experiential activities
to contribute to Taiwan's economy and cultural
promotion.
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