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Owner : Eric I-Ju Wu

Address : 5F, No.102, Sec.2, Roosevelt Rd., Taipei100, Taiwan (R.O.C.)
Tel : +886-2-23699888

Fax : +886-2-23690680

Recommended by :
Department of Business Administration, National Chengchi University

Business Items :

Skin Care Product's R&D and Marketing
Main Products :

Medical Cosmetics
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DR.WU, Taiwan’s No. 1 medical skincare
brand, was named after founder’s father, a renowned
dermatologist and aesthetic surgeon in Asia, and
driven by core principles such as passion, innovation
and quality. Based on years of clinical experience
and extensive skincare research, the technologically
advanced skincare line has surpassed many
international brands and become one of the leading
players in the skincare market since its inception in
2003. It has successfully sold over seven countries
around the world and creates outstanding growth year

over year.

Dedication and Innovation--the Brand Core Value,
Carrying out the Family Mission

Mr. Wu I-Ju, the founder and CEO of DR.WU,
grew up admiring his father’s dedication to his
patients with over decades of contribution as a
physician and professor of dermatology at NTU.
His strong confidence in formulations developed
over many years of practical experience led to the
establishment of their own skincare brand: DR.WU.
Using medical prescriptions as a basis, together with
clinical experiences and a thorough understanding
of skin structure, DR.WU continues to develop a
line of professional grade skincare products that are
highly effective yet super mild. This allows users to
carry out cosmetic medical treatment regimens in the
comfort of their own home using simple, but highly
effective, ways to ensure perfectly flawless skin.
DR.WU was also a market pioneer in the promotion
of the micro plastic surgery skincare concept, at
a time when cosmetic medicine had not yet fully

emerged in Taiwan.

Keeping Ahead of Trends and Self-Motivated to
Improve

DR.WU’s research and development team led
by Professor Wu himself is composed of experts
from several fields such as dermatological medicine,
pharmacology, bioscience and many others. The
products developed especially to suit sensitive
Asian skin are the result of research collaboration

with laboratories around the world. They adopt the
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most advanced technologies and utilize more than
1000 internationally patented active ingredients.
There are five major R&D standards: no additives,
no alcohol, high concentration, high quality
ingredients, and high safety. The products are made
by top Taiwanese cosmetics manufacturers with
GMP and ISO certification. All the products in the
collection have passed hypoallergenic, stability, and
non-comedogenic clinical tests. The high quality
products not only provide a comprehensive solution
to skin issues, but are regarded as the best choice for
sensitive skin and post-surgical skincare.

Since the launch of the first skincare product,
more than a hundred widely acclaimed products have
been released and many have been recognized by
cosmetics and skincare awards. More than 10 million
bottles of the original Hyalucomplex Hydrating
collection have been sold, securing an unshakable
position as the top selling Cosmeceutical product. The
Intensive Renewal Serum with Mandelic Acid 18%
was the first product on the market to introduce a
cosmetic medical treatment course into daily skincare.
Successful marketing resulted in the sale of one bottle
every 15 seconds. However, DR.WU is not content
with these achievements and its product renewal rate
remains at 15% every year. The company is dedicated
to continual progress and improvement so that only
the most effective and satisfactory products are

delivered to customers.
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Insistence on Quality, Pursuit of Perfection

As the leading cosmetic medicine
skincare brand in Taiwan, DR.WU is
aware of the far-reaching influence that
a large scale corporation can have on
employees, consumers, the industry, and
society. DR.WU values morality and strict
legal compliance, and serves as a positive
example to others through self-governance
and as a well-known positive force in
society.

DR.WU also believes that it is the
responsibility of corporations to make society a
better place. Since the company’s establishment, it
has focused upon comprehensive company systems,
care for employees and community welfare, the
development of a green supply chain, strengthening
product safety, promoting social education and talent
training, while simulating joint prosperity within
the industry at the same time. The hope has been to
develop a never-ending cycle of positivity through a
range of different strategic activities.

“There is no shortcut to success, practicality
is the only way forward. The devil is in the details,
never overlook anything”. Mr. Wu is very passionate
towards the beauty industry. His original motivation
to create a unique skincare brand has led him to
concentrate on practicality and doing the right
thing along the way to creating brand value through
innovative ideas. Internally, he attributes the honor
of success to all his colleagues in the company and
their encouragement, dedication and hard work. This
success has energized everyone and they continue to
move unwaveringly towards the next goal. In public,
he pursues continual advancement, with a mission to
grow and prosper alongside peripheral industries and

partners.

Envisioning a Bright New Future

Going forward, DR.WU seeks to expand its
overseas market, at the same time, strengthens its
internal structure and inspires positive competition

within the industry to enable Taiwan’s skincare
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industry to flourish. It is with the hope and belief that
Taiwanese brands can thrive internally hence improve
global visibility of products made in Taiwan. This will
provide joint benefits for the overall economy and

imbue the future with a stream of positive energies!
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Building the brand “DR.WU” with venture
investment experience, the founder has
successfully turned the brand into the bestseller
in drugstore channels. Through over 1,200 sales
locations worldwide, the owner has successfully
commercialized “DR.WU” products and created
a complete marketing channel. Apart from
traditional physical stores (channel), the company
is aggressively developing e-commerce to reach
the younger generation through this new marketing
channel. The company has listed on the emerging
stock market. With a solid financial structure and a
powerful management team, the future has great
potential.



