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Innovation in Air Fresheners .
: Aromate Industries Co., Ltd.

Owner : Jane Huang

Address :

4F., No.6, Ln.497, Zhongzheng Rd., Xindian Dist.,

New Taipei City 231,Taiwan, R.O.C.

Tel:+886-2-86673195

Fax:+886-2-86676311

Recommended by:

China Productivity Center

Business Items:

Research, Develop, Design, Manufacture And Sales of Air Fresheners

Main Products:
Air Fresheners
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General Manager Jane Huang (Left)
Sales Director Henry Wu (Right)
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#5421 3] Aromate Headquarters in Xindian
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http://www.aromate.com
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Aromate Industries Co., Ltd.
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"AROMATE", stands for partner in aroma. With
a successful business on OEM / ODM and exporting
90% of its market oversea, Aromate marketed
its brand image to over 35 countries worldwide,
including Europe, USA, Asia and Africa. Aromate
has also become a renowned OBM subcontractor
to the Japanese company. Many of the world air
freshener products were produced by Aromate. Due
to it gradual development and achievement of the
market demand and awareness in air freshener market
business, Aromate expands it target on “Aromate”
own brand marketing strategy.

Unintentional opportunity leads to unexpected
progress

Aromate was founded in September 1995 by
Jane Huang. During such time, it was filled with
hardship experienced but she managed to overcome
many difficult times. Originally, she and her husband
were studied and worked in the USA. Later in her
life, she decided to spend some time with her family
in Taiwan. Under an unintentional opportunity, she
unexpectedly entered into the field of car air freshener
business.

Jane Huang was originally worked in a local
air freshener company as an international Sale. But
after the company closed down, she and few of her
colleagues decided to start up their own Air Freshener
business. Later all of her colleagues switched job
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and left the company but she hesitated to invest more
money to a loss business rather she started her own
business.

After returned back from oversea and
experienced in this traditional industry, she realized
that it wasn’t easy to manage such industry. During
that time, car accessories businesses in Taiwan were
not in a trendy period and there were no any related
equipment facilities available. Therefore, Jane had
to depend on Henry Wu, who has a Mechanical
Engineering background, for reference and guidance
in the business. From a small company of 3
employees, she realized it would be hard to break
into Taiwan market trend rather she applied her own
International marketing knowledge to expand her
business oversea.

The couple began to participate in many
exhibitions around the world to enter the overseas
business. By doing so to expand overseas contacts,
Aromate are able to get the first hand market
information and react on those demands. Aromate’
s products utilize the latest automatic machineries
which were designed in-house. Gradually, Aromate
recognized as the key player in the international air
freshener market.

"Home" as the foundation of corporate culture
"Innovation", "Professional"”, "Integrity"
and "Efficiency" are the business philosophy of
AROMATE. Jane Huang is deeply emphasized
and carries out the following four directions:
first, personnel training: optimizing growth in
quality, creation in knowledge and experience
heritage; secondly, multi-culture harmony and open
communication; third, pragmatically: balancing
work and family life; fourth, soundness: sustainable
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development and cultivation.

According to the above philosophy,
employees could engage in their work fully without
any pessimistically concerns but also have the
opportunities to learn and grow. In 2006, Aromate
received the “Rising Star Award” from Taiwan's
Ministry of Economic Affairs and recognized as
the Flourishing companies in Taiwan. At the end of
2009, Aromate was presented with the "Innovative
Technology Advanced Business" award by the
New Taipei City government. In September of
2010, Aromate received an "Industrial Technology
Advancement Award" from Taiwan's Ministry of
Economic Affairs for its achievement in the air
freshener industry's membrane technology. In 2012,
AROMATE has granted the "Taiwan Intellectual
Property management system" certification. In
the same year obtained "The Small and Medium
Enterprise of Quality Management Upgrade Project
Plan". Also, AROMATE was recommended for
the high-quality enterprises and most observed
manufacturer by the CPC group.

With kind consideration, AROMATE has
actively sponsorship with various social welfare
agencies and large organizations in providing funding
to their needs. Aromate provides employment
opportunities and training supports to social welfare
organizations in reaching the goal of "Gaining from
society, paying back to society".

Efficiency & Innovation

Throughout the years, AROMATE has
developed a solid reputation in many foreign
countries for its strong and advanced RD technology
and production capabilities. These are the key
elements for Aromate business to immerge to the
Japanese market. Jane Huang further expressed that
with this key elements and the company consistency
in products' quality and rapid innovative delivery
products; this has really brought in a golden
opportunity to start up an OEM business with the
Japanese companies. The first three years of business
with the Japanese customers were just the beginning,
although it was a small order but they had carefully
observed and witnessed that Aromate products had
the standard quality. Therefore they had entrusted the
business with Aromate and place large orders. After
all the exhausting attempt and effort, Aromate gained
publicity in the Japanese market and continuously
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Aromate Industries Co., Ltd.

receiving orders. Today Aromate has established
the good air freshener innovative company by the
Japanese.

Generally, car air freshener is occupied only a
small portion of the daily necessities and usually it
is not popular in the markets. But AROMATE still
look up to this market and aimed to be an innovative
professional car air freshener company. Consistently
in focusing on more research and develop in this
market, AROMATE had beat the odd and produced a
path of its own.

Think globally, Act locally

AROMATE has gained publicity nationwide
with domestic and international exhibitions. The key
factors for AROMATE success was the rapid product
development and on time delivery as well as the
good quality standard products. Based on the above
strength, AROMATE now is focused in creating and
promoting private brand to the emergent market.

AROMATE air freshener products provide you
with quality assurance, safety and a wide selection
of fragrance flavors. So that people can utilize a
desirable fragrance flavors selection to experience
their own desirable atmosphere, such as forest, ocean,

Auto Perfume
“Collections
Eclipse Series
Galaxy Series

E2RHRER Aromate Branding Product
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green pastures, garden and various exotic places.
Last but not least, Aromate also provide multipurpose
product such as odor eliminator to improve and
generate a healthy and fresh environment. As
what we addressed in our slogan, "Be Fresh with
Aromate; Aromate is your aroma partner everyday,
everywhere".
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Apart from distributing products under
its own brand "AROMATE", Aromate
Industries is an OEM/ODM service
provider for world-leading brands,
with an export rate at 90%. "Be Fresh
with AROMATE" has been the self-
motto of Aromate Industries. Besides
implementing the ERP system and
emphasizing employee training/
education, Aromate Industries has
maintained great labor-management
relations and boosted revenues every
year. By capitalizing the company
each year, Aromate Industries has
achieved corporate financial stability,
which is worthy of praise.
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